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The
Overview
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The extensive work of creating a cohesive
brand design is complete; we want to make
sure it stays that way when it heads out into the
world. Following these guidelines will ensure
the logo is used in a way that upholds an
aesthetic standard and keeps our brand looking

professional and consistent.
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Primary Logo

Arcon Solutions logo is a sleek, bold and minimal
design. The logo is designed to represent the idea
of containing our services together in one place
(the box). The logo can also be used without the

box at any time.

These are the main logos that will be used across
primary brand applications. This trademark

helps audiences easily identify Arcon Solutions’
brand, web presence, ads, self promotions, and
enhances the professionalism of the brand. It is
essential to the success of the brand that the logo
always be applied with care and respect in every

application according to these guidelines.
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ARCON SOLUTIONS.

ARCON SOLUTIONS.
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Color Usage

The color usage for Arcon Solutions is fairly c

minimal. The logo will mostly be used in black
and white with a pop of purple against neutral ARCON SOLUTIONS. ARCON SOLUTIONS.
backgrounds (A & B), but can be also used as

a solid black or white against different color
backgrounds (C, D, E & F).

ARCON SOLUTIONS. ARCON SOLUTIONS.
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The Logo

Construction
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The following illustration shows how the logo
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should always look if it may ever need to be

constructed.
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Alternative Logo

Our alternative logo can be used in replace of the

primary logo, but should never be used directly
next to the primary logo. This would look repetitive

and isn’t a good use of the brand elements.
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Clear Space

______

To ensure legibility, always keep a minimum clear .

space around the logo. This space isolates the

as other logos or body copy that might conflict

mark from any competing graphic elements such
with, overcrowd, and lessen the impact of the A—

= ]

logo. The minimum clear space is definedas T = e

the height of the S. This space must always be

maintained as the logo is proportionally resized.

2019 BRANDING GUIDELINES



Typography

NNNNNNNNNNNNNNNNNN



Typography

Primary Typeface

The Avenir Next type family is our main font.
Avenir Next is a clean, simple font, good for
anything from headlines to text. Use Avenir Next

wherever possible.
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Avenir Next Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1 234567890(!@$%&?) Character Tracking -25px

Avenir Next Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1 234567890( I@$%&?) Character Tracking -25px

Avenir Next Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1 234567890( I@$%&?) Character Tracking -25px
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Typography

Online Typeface

Roboto type face is our primary online font.
We like to spice it up from time-to-time but we
always come back to old trusty. Use Roboto for

headlines, sub headlines and body.
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Roboto Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890(!@$%&?)

Roboto Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890('@S%&?)

Roboto Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890('@S%&?)

PAGE 13

BRANDING GUIDELINES



NNNNNNNNNNNNNNNNNN



Misuse

A few rules are necessary for maintaining the
integrity of the brand. Don’t compromise the
overall look of the logo by rotating, skewing

or distorting in any way - that includes adding
unnecessary and unattractive text decoration
like drop shadows and outlines. Here are a few
examples of some ways you should NEVER ever

consider using the logo.
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[Ancon soumon |

do not -
Apply outlines

ARCON SOLUTIONS.

do not -
Skaw, stretch

ARCON SOLUTIONS.

do not -
Mix colors

PAGE 15

ARCON SOLUTIONS. ARCON SOLUTIONS.

do not - du not -
Apply dropshadows Apply gradients

do not - do not -
Change Orlentatlon Adapt the logo

| A 220 FOLTIONS 1

do not - donot -
Fill with patterns Contaln In a shape
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Color
Values

Our colors are what give us our personality. We’re
bold and confident. They’re simply loud and clear.
Our colors should always be used from primary
first, to tertiary last. Grey and white are accent

colors to compliment our main palette.

Charcoal

PANTONE BLACK C
C67 M64 Y67 K68
R33 G31 B28

HEX #211F1C

Secondary

Purple

PANTONE 527 C
C60 M91 YO KO
R107 G30 B152
HEX #6B1E98

Orange

PANTONE 165 C
C0 M73 Y94 KO
R255 G78 B17
HEX #FF4E11

CO MO YO KO
R255 G255 B255
HEX #FFFFFF




Arcon Solutions, Inc.
www.arconinc.com



